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8QGHUVWDQG�SURGXFW�XWLOLVDWLRQ�DQG�DGRSWLRQ�

&DWFK�SRWHQWLDO�FKXUQ�HDUO\�

)LQG�HIIHFWLYH�FKDQQHOV�RI�FRQYHUVLRQ�DQG�
DOORFDWH�EXGJHW�DFFRUGLQJO\�

)LQG�52,�RQ�SURGXFWV�DQG�IHDWXUHV�

0RQLWRU�SURGXFW�SHUIRUPDQFH�

What
Fibotalk Offers?

Vs Google Analytics

Fibotalk is Ideal for

Product Analytics

0RQLWRU�DSSOLFDWLRQ�SHUIRUPDQFH�
SHU�XVHU

$IIHFWHG�XVHU�OLVW

8VDJH�DQDO\WLFV

)HDWXUH�DGRSWLRQ

&RQYHUVLRQ�DQDO\VLV

7UHQGV�RI�FRUH�.3,V�OLNH�ORJLQV�

&XVWRP�HYHQW�FRQĆJXUDWLRQ

User Deep-Dive

&XVWRPHU�KHDOWK

$GYDQFHG�FRKRUWV

/RVLQJ�LQWHUHVW�OLVW

&RQYHUVLRQ�DQDO\VLV

%DG�DFWRUV�DQG�SVHXGR�

6LJQXSV

User Engagement and 
sentiment

1XGJH�XVHUV�WR�IHDWXUHV��XS�VHOO�
DQG�VXEVFULSWLRQ�UHPLQGHU�

136��1HW�3URPRWHU�6FRUH�

/LYH�FKDW

(QWHUSULVHV�ORRNLQJ�WR�WUDFN�
DGRSWLRQ�DQG�52,V�IRU�

,QWHUQDO�6RIWZDUH

&XVWRPHU�DSSOLFDWLRQV

6DOHV���WUDQVDFWLRQDO�ZHEVLWHV

1RW�EXLOW�IRU�:HE�RU�0RELOH�$SSOLFDWLRQV�

+LJK�(QJLQHHULQJ�HIIRUW�DQG�ORQJ�LPSOHPHQWDWLRQ�WLPH�

1R�$XWR�WUDFNLQJ�RI�DOO�HYHQWV��SDJH�ORDG�WLPHV�RU
FOLFN�EXUVWV�

&DQQRW�WUDFN�SDJH�FKDQJHV�LQ�6LQJOH�3DJH�DSSOLFDWLRQV��

1R�XVHU�YLHZ�

1R�GHSOR\PHQW�ćH[LELOLW\�

1R�)HDWXUH�DGRSWLRQ�PHWULF�

1R�XVHU�HQJDJHPHQW�PRGXOHV�

1R�OLVW�RI�DIIHFWHG�XVHUV�

Adoption Challenges

+HDY\�(QJLQHHULQJ�HIIRUW��(DFK�HYHQW�WUDFNLQJ�KDV�WR�EH�SODQQHG�LQ�DGYDQFH��������������

,W�LV�QRW�RQH�WLPH�HIIRUW��(YHU\�QHZ�UHOHDVH�QHHGV�HQJLQHHULQJ�HIIRUW�������������0RQWKV�RI�LPSOHPHQWDWLRQ�WLPH�

Achieve Analytics Objectives

$QDO\VH�KRZ�HDFK�IHDWXUH�LV�JHWWLQJ�XVHG�

:KLFK�XVHUV�DUH�DGRSWLQJ�WKH�3URGXFW�PRVW"
&ODVVLI\�WKHP�LQ�6HJPHQWV�

$UH�XVHUV�IDFLQJ�LVVXHV�OLNH�VORZ�ORDGLQJ��
KLJK�$3,�ODWHQF\�RU�FRPSOH[�ZRUNćRZV"

:KLFK�IHDWXUHV�DUH�UHYHQXH�GULYHUV�DQG
KRZ�XVHUV�DUH�LQWHUDFWLQJ�ZLWK�LW"

,GHQWLI\�WKH�IULFWLRQ�SRLQWV�LQ�WKH�SURGXFW"�
)L[�DQG�DQDO\VH�LPSDFW�

*HW�OLVW�RI�XVHUV�ZKR�DUH�ORVLQJ�LQWHUHVW�EDVHG�RQ�XVDJH�
SDWWHUQ�WUHQGV��7KHVH�DUH�HDUO\�LQGLFDWRUV�RI�FKXUQ�

1XGJH�XVHUV�ZKR�KDYH�QRW�XVHG�WKH�PRVW�YDOXDEOH�RU�
QHZ�IHDWXUHV�

&ROOHFW�XVHU�VHQWLPHQW�DV�136��1HW�3URPRWHU�6FRUH��

Saas / E-commerce

BFSI / Fintech / OTT

How Fibotalk solves these challenges

2QH�WLPH�FRGH�LQWHJUDWLRQ��
1HZ�UHOHDVHV�DUH�

DXWRPDWLFDOO\�LQFOXGHG�

7UDFN�DOO�XVHU�DQG�V\VWHP�
SDUDPHWHUV�IRU�UHWURVSHFWLYH�
DQG�FRUUHODWLRQDO�DQDO\WLFV�

'DWD�FRQQHFWRUV�
IRU�%,�DQG�

,QWHJUDWLRQV�

)OH[LEOH�GHSOR\PHQW���6LQJOH�
7HQDQW�RU�2Q�SUHPLVH�VROXWLRQ�
DORQJ�ZLWK�PXOWL�WHQDQW�6DD6�

With other Analytics Platforms
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Product Name Usage
Avg.

Duration

6HVVLRQV

218

13%

Leads

28

23%

/RJLQV

42

5%

1HZ�6LJQXSV

11

2%

$YJ��6HVVVLRQ�'XUDWLRQ

1m 23s

10%

3DJHV�VHVVLRQ

5.3

8%

Top Regions

USA

'HQPDUN

*HUPDQ\

)UDQFH

,QGLD

Devices 

13%

38% 49%

Page Load Time

49
sec

����6ORZHU�WKDQ�
ODVW�ZHHN

����GURSV�LQ�WKHVH�
SDJHV

0RELOH�'HYLFHV 7DE /DSWRS�3&

Last 1 week

Last 1 week

/DVW���ZHHN

/DVW���ZHHN

0RUH

Top Products

�KRPH�SURGXFW��� 152 �P���V

'HWDLOV

13%

�KRPH�SURGXFW�� 122 �P��V23%

�KRPH�SURGXFW�� 80 28s8%

�KRPH�SURGXFW���� 97 �P���V35%

Services Usage

Last 1 week

Top Services

&DOO�PH�EDFN 249

'HWDLOV

10%

&HUWLĆFDWHV 175 5%

3UHPLXP�3D\PHQW 80 5%

'RZQORDGV 153 35%

Services Usage

Last 1 week

Top Features

FAQ’s 457

'HWDLOV

5%

6WRUH�/RFDWRU 386 10%

,QTXLU\�)RUP 112 13%

&DOFXODWRU 253 35%

CRMs Works with


